RADIOWORLD

RADIOWORLD.COM

ANEW
RADIO
WORLD

EBOOK

10

Global Rad
Update

-4 L

Broadcast Electronics * Nautel - WorldCast Systems « Xperi FUTURE

A r
JUNE 2026



RADIOWORLD

June 2026 eBook
www.radioworld.com

FOLLOW US
www.twitter.com/radioworld_news
www.facebook.com/RadioWorldMagazine
www.linkedin.com/company/radio-world-futureplc

CONTENT
Managing Director, Content & Editor in Chief Paul ). McLane,
paul.mclane@futurenet.com, 845-414-6105
Content Producer Nick Langan, nicholas.langan@futurenet.com
Technical Advisors \W.C."Cris” Alexander,
Thomas R. McGinley, Doug Irwin

Contributors: Michael Baldauf, David Bialik, John Bisset,
Edwin Bukont, James Careless, Ken Deutsch, Todd Dixon,
Mark Durenberger, Charles Fitch, Donna Halper, William Harrison,
Alan Jurison, Paul Kaminski, John Kean, Mark Lapidus, James O'Neal,
Jim Peck, Mark Persons, Jeremy Preece, John Schneider, Gregg Skall,
Dan Slentz, Randy Stine, Tom Vernon, Chris Wygal

Production Manager Nicole Schilling
Senior Design Director Lisa McIntosh
Senior Art Editor Will Shum

ADVERTISING SALES
Senior Business Director & Publisher, Radio World
John Casey, john.casey@futurenet.com, 845-678-3839
Advertising EMEA
Raffaella Calabrese, raffaella.calabrese@futurenet.com,
+39 348 229 3293

SUBSCRIBER CUSTOMER SERVICE
To subscribe, change your address, or check on your current account
status, go to www.radioworld.com and click on Subscribe, email
futureplc@computerfulfillment.com,
call 888-266-5828, or write P.O. Box 254, Lowell, MA 01853,

LICENSING/REPRINTS/PERMISSIONS
Radio World is available for licensing. Contact the Licensing team to
discuss partnership opportunities. Head of Print Licensing Rachel Shaw
licensing@futurenet.com

MANAGEMENT
SVP, MD, B2B Amanda Darman-Allen
VP, Market Lead Carmel King
MD, Content, Broadcast Tech Paul ). McLane
VP, Global Head of Sales, B2B Dena Malouf
Managing VP of Sales, B2B Tech Adam Goldstein
VP, Global Head of Strategy & Ops, B2B Allison Markert
VP, Product & Marketing, B2B Andrew Buchholz
Head of Production US & UK Mark Constance
Head of Design, B2B Nicole Cobban

<V Connectiv

FUTURE US, INC.
Future US LLC, 130 West 42nd Street, 7th Floor, New York, NY 10036

All contents ©Future US, Inc. or published under licence. All rights reserved. No
part of this magazine may be used, stored, transmitted or reproduced in any
way without the prior written permission of the publisher. Future Publishing
Limited (company number 02008885) is registered in England and Wales.
Registered office: Quay House, The Ambury, Bath BA1 1UA. All information
contained in this publication is for information only and is, as far as we are aware,
correct at the time of going to press. Future cannot accept any responsibility

for errors or inaccuracies in such information. You are advised to contact
manufacturers and retailers directly with regard to the price of products/services
referred to in this publication. Apps and websites mentioned in this publication
are not under our control. We are not responsible for their contents or any
other changes or updates to them. This magazine is fully independent and not
affiliated in any way with the companies mentioned herein

If you submit material to us, you warrant that you own the material and/

or have the necessary rights/permissions to supply the material and you
automatically grant Future and its licensees a licence to publish your
submission in whale or in part in any/all issues and/or editions of publications,
in any format published worldwide and on associated websites, social media
channels and associated products. Any material you submit is sent at your
own risk and, although every care is taken, neither Future n or its employees,
agents, subcontractors or licensees shall be liable for loss or damage. We
assume all unsolicited material is for publication unless otherwise stated, and
reserve the right to edit, amend, adapt all submissions

Radio World (ISSN 0274-8541) is published 13 times annually (monthly, and
twice in December) by Future US, Inc. 130 W. 42nd St, 7th Floor, NY NY 10036.
Periodicals postage paid at New York, NY and at additional mailing offices.
POSTMASTER: Send address changes to PO Box 254 Lowell MA 01853

Connectors.
Creators.

Experience
Makers.

FUTURE

Chief Executive Officer Kevin Li Ying
Non-Executive Chairman Mark Brooker
Chief Financial Officer Sharjeel Suleman

Future plc is a public
company quoted on the
London Stock Exchange
(symbol: FUTR)

www.futureplc.com Tel +44 (0)1225 442 244

Global Radio
Update

Snapshots of a challenged but resilient medium

or your latest Radio World ebook, we
asked experts to comment on the state
of transmission and technology platforms
around the world, and particularly in Europe
and North America, where the majority of our
readers are located.
We wanted to know whether digital radio is continuing
to expand ... whether more countries are likely to
migrate from FM ... what other technologies should we
be watching ... and oh by the way, does broadcast radio
have a future in the long term?

David Layer of the National Association of
Broadcasters provides a U.S.-based perspective on
global developments.

Joe D'Angelo of Xperi updates on the progress of HD Radio after two
decades, while Bob Goff of Heart of Wisconsin Media discusses his
company’s experience with HD Radio.

Christophe Poulain describes the unique strengths of radio, which he calls
one of the most resilient and adaptable media in the world. Rich Redmond
of Broadcast Electronics explains why the company has introduced a new
AM transmitter.

Jacqueline Bierhorst of WorldDAB provides a snapshot of the growth of
DAB+ and identifies policy priorities. Carsten Zorger of the Digital Radio
Bureau in Germany describes DAB's experience in that country.

Tomas Granryd of Sweden’s Sveriges Radio explains why “the ritual of
radio” matters.

Ruxandra Obreja of the Digital Radio Mondiale Consortium takes stock
of the platform’s growth after the recently concluded annual DRM General
Assembly in Jakarta, Indonesia, and Matthew Phillips of IC supplier CML
Micro describes the DRM1000, an integrated and low-power receiver
module for DRM radio manufacturers.

Dietmar Kopitz tells us of hopes that the RDS Forum has for new
applications of that familiar technology.

And Nick Piggott writes that as IP continues to evolve, the role of
standards like those from RadioDNS is evolving too.

As always, let me know how our ebooks can serve you better. Contact me
at radioworld@futurenet.com. 3’/

Paul
McLane
Editor in Chief

Youst/Getty Images
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Global Radio Update
Radio continues to
deliver strong value

Under new ownership, BE is optimistic about OTA's future

roadcast Electronics recently was acquired
by a new ownership group led by The
Alzana Group.

Rich Redmond is president, CEO and a
member of the ownership. He has 30 years of
global expertise running technology product

and systems businesses, including as president of GatesAir.
He is founder of Strativa Advisors.

- Rich, in this age of proliferating alternatives, is
~W broadcast going to remain relevant in the long
term across global markets?

Rich Redmond: Radio continues to offer a strong value
proposition to listeners, being local, mobile and free.
Receivers are ubiquitous, with no data plans and no
subscriptions. Stations offer local content and in many
cases play a key part in the community. Globally there
are many places where radio is the only form of mass
communication — not TV, not streaming.

Today there are certainly more methods of delivering
audio than in the past. But radio is one of the most used;
and many of the most popular streams and podcasts
originate as radio station content.

‘m What would you consider the most important
~W macro changes in transmission and technology
platforms?

Redmond: In transmission the focus on energy cost,
efficiency and total cost of ownership clearly is growing.
Energy costs are rising globally and are projected to
continue. This affects everything from operating costs to
logistics and maintenance costs.

Coupled with the fact that more technology-minded
people are working in IT-based segments versus RF and
hardware segments, this puts pressure on the number of
skilled engineers who can provide maintenance.

These changes create demand for solutions that are
smaller, energy-efficient and simpler to maintain, helping
positively impact the bottom line for radio stations.

‘m You recently introduced a new AM

~W transmitter. What drove this, and is there indeed
a future for AM?

Redmond: We saw an opportunity to provide the first

new AM transmitters in 20 years. The technology has
evolved to really deliver significant reductions in costs for
broadcasters.

Above
Rich Redmond
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Our unique SiCore technology, built around silicon
carbide devices, delivers super-efficient amplifiers —
greater than 98% efficient — that provide significant
reduction in operating costs.

The ultra-compact footprint — 5 kW in five rack spaces
— not only makes delivery less costly, but is ideal in
addressing the market trend of combined AM transmitter
sites. As land values increase, there's more pressure
and opportunities for an owner to sell a transmitter site.
Many decide to combine two, three or more stations on a
single site.

The AMX is uniquely positioned to allow for such
consolidation without costly expansion and construction of
transmitter buildings, saving even more money.

With BE's SiCore technology and the significant savings
on energy, logistic, installation and maintenance, AMX
can provide for a positive monthly cash flow over an old
transmitter when it's purchased using an equipment lease.
And another source of income is always of interest — AMX
is “the transmitter that pays you back.”

‘m A few countries have tried to move away from
w FM broadcasting. Do you feel this will accelerate?
Redmond: | was personally involved in the deployment

of DAB in Norway, the world's largest DAB network. There
were specific financial dynamics that aren’t present in other
parts of the world.
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All the public-service broadcast infrastructure and many
of the national commercial broadcasters had multiple
FM networks, operated by a third-party service, with
equipment that had reached its end of life. They were
facing a significant investment to replace thousands of FM
transmitters.

Consolidating these to two DAB multiplexes per
transmitter site for about 40 channels of radio was a cost-
effective alternative. Some estimates put the savings at
over 10 million Euros annually.

While there are some countries with similar dynamics,
I think that in general we'll see slower national
conversions in most countries. Globally, FM radio
remains the most dominate and cost-effective audio
delivery platform.

‘m With non-broadcast platforms having so much

penetration now, how much more growth is
realistic for OTA digital radio broadcasting?
Redmond: It really depends on what part of the world is
being discussed.

In Europe, for many national
operators the same dynamics
mentioned in Norway provide
for positive ROI for operators to
transition to digital as being more
cost-effective. And the availability
of digital radios makes this simpler
than even five years ago.

In fact we see this even on smaller
scales, as with the proliferation of
small-scale DAB in the U.K,, offering
more than 590 new individual
programs.

In the U.S., every year there are
more cars on the road with built-in
HD Radios. There are reportedly
more than 100 million on the road,
with 8 to 9 million new cars each year. This is impressive.

In addition to targeting digital radios, HD Radio deployed
in tandem with analog FM translators provides the ability
to reach listeners on conventional radios as well, often with
niche programming.

The majority of FM radio transmitter discussions today
include some consideration of HD Radio either as a need or
at least to plan an upgrade path. But the mass adoptions
and deployments of 15 years ago have slowed down a lot.

We've seen attempts in Europe and the United
States to mandate the inclusion of radio
reception, in one form or another, in vehicles. What's
your prognosis on these efforts?

Redmond: The EU mandated digital radio in new cars a
few years ago, and for sure there is interest in the U.S.

in a requirement for at least AM radio. | can't predict any
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particular adoption of government regulations. But for a
number of years there have been requirements for digital
TV receivers in screens of a certain size, to ensure access to
free over-the-air TV. It would seem radio should have the
same priority to ensure access to free OTA broadcasting.

‘m What should radio know about evolving

w technologies like ATSC 3.0 and 5G Broadcast?
Redmond: These technologies both provide cost-effective
delivery of content, especially to devices that are mobile,
and should be monitored for adoption.

The difficulty in both cases comes back to uptake of
receivers. Both require users to change their behavior and
purchase and use new receivers to access these delivery
technologies. That's a big ask of consumers.

That said, radio should work to have its content available
where consumers want to listen. That includes all platforms
beyond AM/FM.

“ BE recently changed ownership again. Your new
w CTO recently called the company “reinvigorated.”
Briefly, what benefit does new
ownership bring?

Redmond: The change here is very
meaningful. This is not simply a
distant financial owner who is not
familiar with the business, but a
growth-focused group with real
industry experience. It's U.S.-based,
with no foreign ownership.

In addition to my ownership role
as well as being the CEO, | brought
in John Danner and Andy Freedman,
formerly with the GatesAir
ownership team, where we'd worked
together in the past.

The team we have in place and
continue to build brings more
experience and a proven track record of providing game-
changing products and services to help our customers
simplify their operation and deliver real ROI to their radio
stations.

As you noted, Dave Sparano has joined as chief
technology officer. At GatesAir he was responsible for
developing the majority of the radio product portfolio and
much of the TV portfolio.

Tim Hardy, who was head of development for many years
at Nautel, is the driving force behind our groundbreaking AMX
AM transmitter, which delivers more upfront value, lower
operating costs and much simplified operation.

We have visionary technologists and experienced
broadcast technology ownership, all focused on delivering
disruptive solutions that make our customer money. If you
haven't checked out the new BE, come see what you're
missing. We're just getting started. RV
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FROM STUDIO TO TOWER. FROM CLOUD TO LISTENER.

We engineer every moment in between.

The way content is created, managed, and delivered is changing fast. Broadcast Electronics is changing with it.

From next-generation automation, cloud-based playout and powerful visual radio to award-winning transmission,
we deliver the complete signal chain. On premises, in the cloud, or both.
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AV-xI

High Efficiency - Creation to Delivery

AMX SERIES

Ultra Compact - High Efficiency AM

WINNER

The most dramatic technological leap for AM in
over 20 years - remarkable bkW in 5RU. AMX
delivers lowest operating costs, compact footprint,
scalability and modular serviceability — all at a
highly competitive price point.

AudioVAULT® AV-xI streamlines content creation,
management, and multi-platform delivery with a
redesigned, efficient interface that reduces
infrastructure and costs. It offers enterprise scalability
and flexible deployment - On-Prem, Cloud, Hybrid,
Edge - via CloudVAULT, plus remote browser control
through AVAnywhere.

STX 1k

Compact - High Efficiency FM

STX 1k delivers cost-effective flexibility: reimagined HTML5 GUI, flexible SNMP
control with powerful software options including Stereo Tool® and Micro MPX®
engineered for today’s demands.

NEW owners. NEW products. NEVW ENERGY.
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